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Who is Australia’s Golden Outback
• Australia's Golden Outback is one of the 5 tourist 

regions in WA

• We are the largest, covering some 54% of the state

• Our market tends to be:
80% intrastate, 11% intrastate, 9% international

• Most are self drive in the 45+ age group

• Accom is limited either in availability or standard

• Our seasons vary in 4 different sub regions, so our  
dates of promotion vary

• AGO concentrates on promoting
self drive holidays especially in caravans, 
motorhomes & for campers 

AGO



Our marketing challenge is:

• Apart from Kalgoorlie & Esperance, 
no one really has any idea as to 
what else is out in AGO, or how to 
go and see it.

• Where do you go & what do you  
see on a holiday to the Wheatbelt 
or Gascoyne Murchison?????

Our marketing advantage is:

• We have lots & lots of self drive 
trails, some more marketable than 
others, but they need to be 
promoted.

We are a Self Drive Destination but…



These trail guides can take several forms
• Simple DL size fold out map/brochure of the route, with sights 

highlighted and some route signposting

• More substantial A4 or A5 brochure with route and s ights 

• More of a “coffee table” publication with lots of pi cs in the 
guide and limited maps, but interpretive panels enr oute

• Detailed guide book with detailed maps, info on the  area, 
interpretative panels along the route and CD in gui debook

Regardless of the format, it’s a golden rule the tr ail must 
start somewhere…. and finish somewhere!

Also, how do you distribute the trail guide once yo u have 
it printed? How does it get into consumers hands?

SOME EXAMPLES ARE……… ..



Granite and Woodlands Trail
Hyden to Norseman

• Simple DL fold out brochure/map, FREE

• Some 300kms of gravel road, but 
through pristine woodlands

• Interpretive panels along the route

• Guide provides detail in “stages” along 
the route.

• Starts in Hyden/Wave Rock &
finishes in Norseman, well known 
locations 

Distribution and consumers 
knowing the trail exists is the 
main challenge



Gascoyne Murchison Outback Pathways
3 self drive touring routes, inc Mt Augustus

• Beautiful guidebook but more “coffee table”
style

• Maps average but “WOW” pic’s are featured  
town by town along the route

• Has interpretive panels along route

• Cost $20 per book, $10 for the CD

Maps should have been at the front 

Distribution is a challenge, especially as 
there is a cost for the guidebook

Has website, but no online purchase facility

Panels now in need of maintenance 



The Golden Quest Discovery Trail
935kms through the Goldfields

• Great 162 page guidebook with detailed maps

• Most of the area consists of ghost towns, so 
the detailed historical descriptions in the book 
and CD’s bring the route to ‘life’

• Interpretive panels along the entire route

• Costs $29 per book inc the CD’s

• Starts in Coolgardie finishes in Kalgoorlie

Distribution again a challenge with a cost 
for guidebook 

Does have website, with PayPal purchase

There is a full time Trail Manager, marketing 
the route



The Outback Way
Australia’s longest Shortcut 

• Great 146 page guidebook with detailed maps 
descriptions and even camping menus!

• This guide has created the impression that a 
trip through Central Australia on unsealed  
roads is easily doable

• Interpretive panels along the entire route and 
GEOCACHING!

• Costs $33 but is distributed by HEMA & avail 
for purchase online

Best self drive guidebook out there

Distribution not a problem with HEMA

Geocashing is catching on worldwide



AGO promotion of the trails
print ads in newspapers, caravan mags



Ad in The West SUV guide last Wed



AGO promote Self Drive on our Website



Get the self drive itin into your RTO holiday plann er



The Self Drive Holiday Future
• Self drives will increase in popularity, caravan & motorhome sales up 25% 

two years running

• Grey Nomads will increase as the Baby Boomer genera tion hit retirement

• Grey Nomad “village locations” will spring up, where  they park for lengthy 
periods of time in RV friendly locations, forever c ircling Australia.

• Third party created self drive trails can be loaded  into GPS systems like Tom 
Tom, no need for the map as you follow the route

• Smart phone apps allow trails to be accessed or dow n loaded, then the GPS 
in the phone will alert you at certain scenic point s….if there is mobile 
coverage!

• Online searching for self drives is on the increase , have a Google Earth route 
map and a publication that can be downloaded and pr inted off your website

• China is a major focus for TWA, Chinese prefer close to city attractions (not 
like Outback) and over time more will self drive.    



Do’s for self drive publications
• Have the route start somewhere and finish somewhere  they recognise

• Clearly make it a self drive brochure or flyer

• Start with excellent map of the route, showing dist ances between
points

• Have pics and info on what they will see and have t he locations 
clearly marked on the map

• Have “route markers” along the route guiding them al ong the way 

• Have interpretive panels if relevant, how will you maintain them?

• How are you going to distribute the brochure?

• How are you going to make consumers aware of the ne w route?

• Communicate details of the route to all stakeholder s and also locals 
along the route……… because….



Some locals don’t like tourists…… ..



I hope this has given you something useful

Many thanks for inviting me


